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Minus - Typeface & Specimen Book
2012 | Year 3

Type design & editorial

Minus is a minimalistic modular san serif
typeface. It features letterforms with missing
strokes. This typeface is designed to push the
boundaries of what defines reading type.

inspiration: The typeface is inspired by
Minimalism, not the movement born in
New York in the 1960s but John Baskerville’s
minimalistic ideas. He is famed for his serif
typeface Baskerville but above all was his
revolutionary book designs. He stripped the
pages off embellishments that do not serve
the reader any purpose and only information
useful to the reader was given a place on
his page. His new approach to book design
in 18th century England makes him a true
Minimalist,
a precursor of the movement, a man who as
ahead of his time.
craft: The hand-bound specimen book

shows how the typeface is designed and
demonstrates it. The clean and minimal look is
also translated in the design of the book and
tactile interaction of it. Simplicity is beauty.

Minus is a typeface that captures the essence
of letterforms, it houses no more than enough.
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Sublime - Hom Yoga & Nagi Noda
2012 | Year 3

Campaign

Sublime is a make-believe hatha yoga class
by Hom Yoga in celebration of the late
Japanese Pop Artist Nagi Noda. It draws
inspiration from Nagi Noda’s eccentric and
surreal works. Borrowing from Surrealists’
ideas of the subconscious, Hom Yoga uses
Sublime to promote hatha yoga as a method
of realizing our inner strength.

logo: Sublime meaning utter greatnesss and
beauty translates the supremacy of realising
our inner power. The tagline of the class
“unleash the power of the unconscious”
invites people to explore the unknown power.
The logo is inspired by the Savasana/Corpse
asana (yoga pose) where one lies flat on the
ground in total relaxation; an idea that may
seem simple but yet very difficult to achieve.
colors: The brand revolves around the idea

of unleashing and is visually represented
by a simple slit motif that is symbolic of an
opening. Black and white are used to create
contrast where the white shines through the
black and the black stands out from the white.

interaction: The idea of unleashing is also
weaved into the way people interact with the
products. It is translated into the motion of
unwrapping. The brochure for the class allows
readers to tear open to reveal the recurring slit
motif. The packaging for aromatherapy oils to
be used during hatha yoga practice also uses
the “unleash-unwrap” motion.
This idea of “unleashing” is also used in
concept lifts to promote the class. Lift doors
open to reveal a low-lit lift. The only source
of light coming from the slit motif on the
meditating illustration on the walls.
Once inside, information about the class
can be seen and people are encouraged to
“unleash” the power of their subconscious by
visiting the Hom Yoga studio.

Sublime - Hom Yoga & Nagi Noda
2012 | Year 3

Campaign

Sublime is a make-believe hatha yoga class
by Hom Yoga in celebration of the late
Japanese Pop Artist Nagi Noda. It draws
inspiration from Nagi Noda’s eccentric and
surreal works. Borrowing from Surrealists’
ideas of the subconscious, Hom Yoga uses
Sublime to promote hatha yoga as a method
of realizing our inner strength.

logo: Sublime meaning utter greatnesss and
beauty translates the supremacy of realising
our inner power. The tagline of the class
“unleash the power of the unconscious”
invites people to explore the unknown power.
The logo is inspired by the Savasana/Corpse
asana (yoga pose) where one lies flat on the
ground in total relaxation; an idea that may
seem simple but yet very difficult to achieve.
colors: The brand revolves around the idea

of unleashing and is visually represented
by a simple slit motif that is symbolic of an
opening. Black and white are used to create
contrast where the white shines through the
black and the black stands out from the white.

interaction: The idea of unleashing is also
weaved into the way people interact with the
products. It is translated into the motion of
unwrapping. The brochure for the class allows
readers to tear open to reveal the recurring slit
motif. The packaging for aromatherapy oils to
be used during hatha yoga practice also uses
the “unleash-unwrap” motion.
This idea of “unleashing” is also used in
concept lifts to promote the class. Lift doors
open to reveal a low-lit lift. The only source
of light coming from the slit motif on the
meditating illustration on the walls.
Once inside, information about the class
can be seen and people are encouraged to
“unleash” the power of their subconscious by
visiting the Hom Yoga studio.

Umami/the fifth taste
2011 | Year 2

Bilingual editorial

Umami is the fifth taste of Japanese cuisine.
This bilingual concept cookbook is about
the heart and soul of Japanese food. English
being the primary language and Chinese
being the secondary language of the book.
The heart being dashi-japanese stock and
soul being umami-the fifth taste. The book
introduces the origins of umami, its use in the
world and health benefits.

motifs: Being an essential component of

Japanese cuisine, it is symbolically
represented by a delicate diagonal line
permeating through a circle motif, dashi.
Dashi is stock made from 5 key ingredients,
kombu, katsuobushi, niboshi, shiitake and
water. From this 5 different ingredients,
5 types of dashi can be made. The book
features in depth information about the
ingredients and recipes for each dashi.
It concludes with 5 accompanying cooking
recipes for each dashi.

interaction: The recipe section has additional
recipes printed on perforated pages for ease
of use. Users can refer to the recipe slips that
can be torn and taken into the kitchen when
cooking. Each recipe slip has a ingredient
shopping list that users can bring along on
grocery shopping trips. Users can keep the
torn slips into the compartment at the back of
the book after use. The meticulous ways of a
Japanese chef is not only translated in content
but also in the thoughtfulness of the book’s
visual and interaction design.
The hand-bound book captures the intricacy of
Japanese cuisine and shares it in English
and Chinese.

The Essence of Vignelli
2011 | Year 2

Editorial illustration

This editorial feature is a 16 page feature
about Massimo Vignelli, the revolutionary
mutli-dimensional designer in a make-believe
magaizine called Nicozine.
The feature is called The Essence of Vignelli
and shares with readers tips by the designer.
Each spread is carefullly composed with
special attention to visual hierarchy and
harmony.
“The life of a designer is a life of fight against
ugliness, against the vulgar.”
– Massimo Vignelli

Grey - Swatches of value in type
2011 | Year 2

Experimental typography

Grey is a study of typography inspired by Emil
Ruder. It is an experimentation with kerning
and leading to control negative space and
create tones. A set of kerning and leading
were used to create swatches of different
tonal values.

Do you see the values? – N

